Thailand Market Update
2026: Premium protein
growth amid volatility

Global Market Insights
May 2026

MEAT & LIVESTOCK AUSTRALIA



MVLA disclaimer

All information contained within this presentation and supplied in connection with it, including any oral commentary and answers to
qguestions, is supplied to recipients for information purposes only. No representation, warranty or other assurance is made as to the currency,
fairness, accuracy or completeness of the information contained within this presentation or supplied in connection with it. The information

contained within this presentation is in summary form only and is not, and does not purport to be, comprehensive or contain all information
that any recipient may require or consider material.

Although all care has been taken in preparing this presentation, viewers of this presentation should not alter their position, or refrain from
doing so, relying on this presentation, and should seek independent advice for their own situation. Any forward-looking statements made
within this publication are not guarantees of future performance or results, and performance or results may vary from those expressed in, or
implied by, any forward-looking statements. No representation, warranty or other assurance is given as to the fairness, accuracy,
completeness, likelihood of achievement or reasonableness of forward-looking statements or related assumptions contained in the
publication. Your use of, or reliance on, any content is entirely at your own risk and MLA, MDC and ISC (“MLA Group”) accept no liability for
any losses or damages incurred by you as a result of that use or reliance.

The views or judgements expressed within this presentation are those of the author and not the MLA Group. These views and judgements do
not reflect the views and judgments of the MLA Group, its employees or agents.

Full terms can be found here: MILA Terms of Use. You may not copy, republish, download, transmit, communicate, or otherwise use this
content in any way without the prior written consent of Meat & Livestock Australia Limited ABN 39 081 678 364. Any such enquiries should
be directed to info@mla.com.au, or the Content Manager, PO Box 1961, North Sydney, NSW 2059.

© 19 MAY 2026 MEAT & LIVESTOCK AUSTRALIA LIMITED ABN 39 081 678 364. ALL RIGHTS ARE EXPRESSLY RESERVED. I
REQUESTS FOR FURTHER AUTHORISATION SHOULD BE DIRECTED TO INFO@MLA.COM.AU mia

MEAT & LIVESTOCK AUSTRALIA



mailto:info@mla.com.au
https://www.mla.com.au/general/Terms-and-conditions/
mailto:info@mla.com.au

Thailand combines premium dining culture, growing purchasing power
and strong demand for imported beef
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N Growth continues but becoming more price sensitive



Volatility is increasing across shipping, energy and trade impacting costs
and supply

What'’s driving volatility and its impacts
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Asia’s structural growth continues to drive long term protein demand

Source: Fitch Solutions

Rising incomes
Growing middle class
Increasing protein
consumption

Urbanisation

Urban lifestyles driving
more convenience and
dining out

Food experiences
Consumers increasingly
seek premium and
experimental dining

Total annual spending on restaurants & hotels

Indonesia

Thailand

Philippines

Vietham

Malaysia

Singapore

2026e m 2030f

USD billion

50

CAGR
2026-30

+4.7%
+3.5%
+7.6%
+10.6%
+2.6%

+5.7%

100

MEAT & LIVESTOCK AUSTRALIA



Dining out is frequent and part of everyday culture in Thailand but
demand is becoming more value conscious

Dine out - at least once a week

j 1824  Expansion of Japanese/Korean

dining driving premium beef usage
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Retail expansion is increasing access to premium chilled beef at home

Home Cooking Trends

Health + wellness
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Strong demand growth for Australian chilled, grainfed beef in Thailand
driven by high value cuts, leading the region’s premiumisation

Australian chilled beef exports to Thailand
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Australian grainfed beef
% growth for 2020 vs 2025

Cut SEA-6 Thailand
Striploin +74% +135%
Cube roll/ +81%  +184%
rib eye roll
Tenderloin +69% +224%
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Australian sheemeat exports to Thailand has more than doubled long
term driven by foodservice and emerging premium opportunities

Australian sheepmeat exports to Thailand

1400
1200 :
* Smaller but growing category
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Chilled Lamb

Chilled formats support
premium positioning and
quality consistency

Source: DAFF mia
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Thailand’s import demand is expected to remain strong supported by
foodservice and limited domestic supply

Thailand beef and sheepmeat import and outlook Drivers
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Limited domestic beef supply:
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Trust and traceability drives premium beef demand in Thailand

Most import factors when buying
imported beef to eat at home

Most consumers are
willing to pay up to
Country of Origin

Marbling + — + 3 O%

Freshness extra for
trusted meat*®

Meat cut

Price

More Important

Traceability

Source: 2024 MLA research into consumer purchase decision drivers for imported red meat in South-East Asia, l
conducted under the DAFF grant “Building Trust in Australian Agricultural Traceability and Credentials in Southeast Asia”, *in SEA mia
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Country of origin plays an important role in premium beef purchasing

Country of origin
is linked to beef quality for Thai
consumers: Australia is ranked

Country of origin becomes
increasingly important in premium
beef centric dining occasions

Older consumers pay more attention
to claims and descriptions to ensure
safety and quality

N\ e

Source: MLA research into consumer purchase decision drivers for imported red meat in South-East Asia 2024 - Thailand, I
conducted under the DAFF grant “Building Trust in Australian Agricultural Traceability and Credentials in Southeast Asia”, * after Japan mia
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Premium protein demand remains positive with future growth
supported by rising incomes, tourism and premium dining

Thailand’s per capita meat consumption AFFLUENT HH GROWTH
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Premium experiences, convenience and provenance are Thailand’s next
growth spaces for quality Australian red meat

Premium experiences Convenience Health & wellness Different but trusted

Lﬁ‘:ﬁ—‘“ﬁ?ﬁ*’!@\ﬂ& ,:fl_ NGUSBEEF \-.- 8! a&?\i e ="

= o ustry
Wk ) a7 USRS R ANFIS BEEF
3 < a4 5 ~ % TR Auss ull}

D : S
_ Australian— _ Australian— @

B 1GUS BEEF ERANGES IR s BEEF (8

Y

ool BEE— s ~grgEndEN R WA W™ o\ R R 7
S N . = D U ey $ 0O G

))))

. Australian— &3

o ’ - | EEF }/_,;_‘_/'}’ v‘:“nu
R 1icus BEEF A 2ot

Thais seek quality-led dining —  Modern retail expansion, smaller . . Safety, consistency and origin
. Consumers link at home eating
from hotels, Japanese/Korean pack sizes and ready to cook . . matter. Adventurous consumers
. . . with health, supporting demand . .
BBQ to chilled pre-pack and formats make premium choices . and chefs are exploring premium
. . for quality grassfed beef .
ready to cook options at home more accessible proteins like lamb
Source: IGD (2" and 3 image) mla
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Key Takeaways

Thailand remains Foodservice Consumers are Trust, provenance  Opportunities across
one of SEA strongest continues to support increasingly trading and consistency premium dining,
premium beef premium protein up in quality and matter more in retail and
markets demand experience volatile markets foodservice
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THANK YOU

For more information:

Juthamas Kaewnoi Amy Chow

Business Development Manager — Thailand  Market Insights Manager

>A] jkaewnoi@mla.com.au >A] achow@mla.com.au
N\

\
N\ +66 65495 1441 N\ +61 2 9463 9129
Aussie Meat Trade Hub

Y https://www.aussiemeattradehub.com.au/qglobalinsights/Home
MLA Global Market Data & Insights

Y https://www.mla.com.au/prices-markets/overseas-markets/
-/ ™., 7 Aussie Meat Academy

Y https://www.aussiemeatacademy.com/en
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