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MVLA disclaimer

All information contained within this presentation and supplied in connection with it, including any oral commentary and answers to
qguestions, is supplied to recipients for information purposes only. No representation, warranty or other assurance is made as to the currency,
fairness, accuracy or completeness of the information contained within this presentation or supplied in connection with it. The information

contained within this presentation is in summary form only and is not, and does not purport to be, comprehensive or contain all information
that any recipient may require or consider material.

Although all care has been taken in preparing this presentation, viewers of this presentation should not alter their position, or refrain from
doing so, relying on this presentation, and should seek independent advice for their own situation. Any forward-looking statements made
within this publication are not guarantees of future performance or results, and performance or results may vary from those expressed in, or
implied by, any forward-looking statements. No representation, warranty or other assurance is given as to the fairness, accuracy,
completeness, likelihood of achievement or reasonableness of forward-looking statements or related assumptions contained in the
publication. Your use of, or reliance on, any content is entirely at your own risk and MLA, MDC and ISC (“MLA Group”) accept no liability for
any losses or damages incurred by you as a result of that use or reliance.

The views or judgements expressed within this presentation are those of the author and not the MLA Group. These views and judgements do
not reflect the views and judgments of the MLA Group, its employees or agents.

Full terms can be found here: MILA Terms of Use. You may not copy, republish, download, transmit, communicate, or otherwise use this
content in any way without the prior written consent of Meat & Livestock Australia Limited ABN 39 081 678 364. Any such enquiries should
be directed to info@mla.com.au, or the Content Manager, PO Box 1961, North Sydney, NSW 2059.

© 19 NOVEMBER 2025 MEAT & LIVESTOCK AUSTRALIA LIMITED ABN 39 081 678 364. ALL RIGHTS ARE EXPRESSLY RESERVED. I
REQUESTS FOR FURTHER AUTHORISATION SHOULD BE DIRECTED TO INFO@MLA.COM.AU mia
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Global consumers

. Population

. Disposable income
. Demography

- Meat consumption

Smia
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Population is traditionally used as an indicator for potential demand

Global population (2029 forecast, selected markets)
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and explore more data mla
MEAT & LIVESTOCK AUSTRALIA

Source: Fitch Solutions, 2029 forecast
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However, purchasing power is a stronger indicator than population,

with disposable income from US$35,000 as a starting point

Households earning a DISPOSABLE income above USS$35,000 (2029 forecast, selected markets)
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11m
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Singapore @lig a

. v
Australia

Log in to AussieMeatTradeHub

and explore more data

Source: Fitch Solutions, 2029 forecast
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The largest growth in household disposable income above US$35,000
will come from China and other emerging markets

120

100

30

60

Million households

40

20

China

Households with a disposable income above US$35,000

+25m
HHSs

w2024

‘000 households

4,500
4,000
3,500
3,000
2,500
2,000
1,500
1,000

500

m 2029f

+0.8m HHs

Saudi Arabia

Source: Fitch Solutions, household disposable income in USS per year
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ASEAN 5: +3 5M HHs |
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and explore more data
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‘000 households

Japan, Korea and Taiwan are major Australian red meat markets, but
income growth forecasts hinge on assumptions and regional risks

Households with a disposable income above Why monitoring is critical... Forecast depends on these assumptions
US$35,000 holding true:
w2024
35,000 ASSUMPTIONS: 2024 vs 2029 (Japan)
| 2029f 30%
30,000 O Change 2024 vs 2029 23%
25,000 7%
20,000 Exchange rate Wage Inflation
0
@ v Yento v’ Average wage v’ Inflation will be
15,000 strengthen to grow by 23% kept about 7% on
against the 2024 level
10,000 USS by 30%
5,000

Forecast assumes stable macro conditions—subject to risk

Japan Korea Taiwan Log in to AussieMeatTradeHub
and explore more data mla
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Source: Fitch Solutions
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Post-COVID inflation and rising red meat value make USS$50,000
disposable income a more realistic benchmark for market sizing

Households earning a DISPOSABLE income above USS$50,000 (2029 forecast, selected markets)
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Source: Fitch Solutions, 2029 forecast
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The United States (US) is expected to remain the global economic
leader, with the greatest concentration of high-income households*

Households earning a DISPOSABLE income above US$75,000 (2029 forecast)
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Source: Fitch Solutions, 2029 forecast, *High-income households = total number of households with a disposable
income above USS75,000
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Market opportunities can be assessed through demographic and
economic signals

Proportion of household by disposable income group (2029 forecast, selected markets)

Less than US25,000 per/year 25K to 35K H 35K to 50K W 50K to /75K B Over /5K

l
I I Urbanisation
% (2029f)

Singapore US Saudi Arabia UK Australia  Japan Korea China Indonesia Vietnam

100%
90%
380%
70%
60%
50%
40%
30%
20%
10%

0%

Source: Fitch Solutions, *Household with a disposable income in USS75000 per year or above, % out of total mla
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SEA and MENA regions sustain a higher share of younger generations
than North Asia

Proportion (%) of population by age group (2029 forecast)

E E
0-15 = 15-19 W 20-39 m40-64 = 65+ SEA MENA
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Source: Fitch Solutions, * China Mainland mla
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Consumers are ageing fast across key Asian markets — the pace is
slower in Western markets

Proportion of consumers over 65+

(Asia, selected markets)
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Proportion of consumers over 65+

(Europe, AU & North America)
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There is a global trend toward smaller households, though larger
families remain common in some markets

Proportion of small (1 or 2 persons) households: 2029 forecast

Small households are more prevalent Higher % of larger families (3 In SEA, household structure varies by
in developed markets, as well as persons or more) in Muslim country, and between major cities and
urban cities in China dominant markets rural areas
100% 100% 100%
90% 90% 90%
80% 80% 80%
70% 70% 70%
60% 60% 60%
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China and the US are the largest markets for meat, but the US will
remain ahead in beef consumption per capita

Global meat protein consumption (selected markets, 2029 forecast)

Australia § MW Beef m Sheepmeat © Poultry  Pork

China

US I
Japan B Beef consumption per capita (kg/pp)
Uk B 37.99 @ 37.44

Indonesia § H 2024 m 2029f
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Malaysia |

Saudi Arabia |
Singapore
UAE | China US

Log in to AussieMeatTradeHub
and explore more data mla

MEAT & LIVESTOCK AUSTRALIA

Source; Fitch Solutions, GIRA GM(C2024


https://www.aussiemeattradehub.com.au/globalinsights/GlobalTradeWatch/macroeconomic-report/
https://www.aussiemeattradehub.com.au/globalinsights/GlobalTradeWatch/macroeconomic-report/
https://www.aussiemeattradehub.com.au/globalinsights/GlobalTradeWatch/macroeconomic-report/

Beef consumption trends vary across developed markets, while
emerging markets show gradual growth off a low base

Beef consumption per capita (selected markets, includes 2029 forecast)
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Global retail and foodservice

. Retail market size & channel share
. Global foodservice
. Australian red meat utilisation estimates
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The US and China will continue to lead in retail market size, while

emerging markets drive the larger gains

‘E Grocery retail market size (selected markets)
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Source: IGD, includes estimate and forecast, *Mainland. Forecasts are based on multiple factors, including exchange rates, and are subject to revision
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Grocery spend per person will increase from inflation and income
growth

Grocery retail market per person (selected markets)
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Channel structure is market-specific but online and convenience
channels will expand their retail market share broadly

Grocery retail market share by channel (2029 forecast, selected markets)
100%
90%

ol B g "
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Source: IGD, * Mainland mla
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The largest five markets is expected to account for nearly 60% of
global foodservice value through 2029

But Category composition and growth areas vary by market...

Foodservice value* - Top markets

1,200,000

m 2025 m2029f 100%
1,000,000 90%
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c ' 0
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Foodservice value* by category

Other

W Cafés/Bars

M Limited-Service

Restaurants
B Full-Service Restaurants

Category with highest
forecasted growth

China

Japan Korea

Source: Euromonitor International. *Value = Retail Sales Price (RSP). Definitions: Cafés/Bars: establishments focused on drinking (alcoholic or non-alcoholic

beverages). Full-service restaurants: sit-down establishments where the focus is on food rather than drinks. Limited-service restaurants: combined fast-food

outlets and 100% home delivery/takeaway outlets
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Asian cuisine is gaining popularity outside Asia, driven by full-service
restaurants and growth across segments

Asian full-service restaurants — value*®
(selected markets)

14,000
12,000
H 2020 W 2025 2029f
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Source: Euromonitor International, *Value = Retail Sales Price (RSP). Definitions: Full-service restaurants: sit-down establishments where the focus is

on food rather than drinks

Asian limited-service restaurants — value*
(selected markets)
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Cafes are set to surpass bars by 2029, driven by growth in chained
coffee and tea shops

Cafés/bars — global sales value* ... and growth is forecast across regions
600,000 5 . o
550,000 .) T Chained specialist coffee and tea shops —
500,000 value* (selected markets)
450,000 60,000 10,000
400,000
S 350,000 50,000 >0
=77 / 8,000
e 300,000 R 7,000 i
& 250,000 c 40,000 '
200,000 . = 6,000
Café value:= < 30,000 5 000
150,000 - 23U :
51% of total A 4 000
100,000 - /
20,000 2 000
50,000 ‘
0 — 10,000 2,000
2020 2025 2029f 1,000 I I
0 5 lry.
Bars
US China S 23 0 s35%x €224 22
B Other café categories - c %5 %D < o LCU © <:E § S
B Specialist Coffee and Tea Shops “ ~ o & 9 O np
p P © >Fx E<

Source: Euromonitor International, includes estimates and forecast. *Value = Retail Sales Price (RSP). Definitions: Chained Specialist Coffee and Tea Shops = Coffee or
tea is usually the main item on the menu, with a large variety of different coffee types and coffee-related products available. The category is modelled after the mla
“Starbucks” format. **Kingdom of Saudi Arabia VAT R TR AT TRATE



Global cuisines are influencing what people are eating and fuelling

curiosity

Global: Which of the following cuisines do you find most appealing? Select your top five

North America

.. 5?5{. Italian
46% Chinese

41% Mexican
- 80% American
23% Japanese

wpwNe

B North America
B Central and South America

B Europe

- Middle East and Africa
-Asia and Australasia

ol oAl -

5.

Central and South
America

50% Italian
46% Mexican
37% Chinese
36% Latin (other
than Mexican)
33% Japanese

Source: GlobalData Global Consumer Survey Q1 2024, Map template from Pixabay

7

nmawNE

Europe
52% Italian
34% Chinese

27% Mexican
26% Spanish

26% Turkish/ Greek

mRWNe

Middle East and
Africa
38% Italian
34% African
31% Chinese
29% Indian
29% American

Asia and Australasia
1. 55% Japanese
2. 48% Chinese
3. 42% Korean
4. 31% Thai
5. 30% Italian
mia
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Australian beef is used across retail and foodservice, with channel
mix varying by market

MY Australian BEEF utilisation by channel (MLA estimate)
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Source : MLA market intelligence, *China Mainland mla
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Australian lamb is mainly found in domestic retail but is otherwise
more commonly used in foodservice in other markets

H Australian LAMB utilisation by channel (MLA estimate)
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Source : MLA market intelligence, *China Mainland mla
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Global trade landscape

. Production and exports
. Competitor supply outlook
. Export price comparison




Australia is a small producer that plays a big role in global beef trade

Global beef production Beef exports

Other

Other
Canada ~
O o
3% EU* . 15%
Zh R
d ¢!
/ Argentina‘
Mexico
Pakistan India us i
Argentina India

Source: Global production = FAOSTAT, 2023 — latest data, India’s statistics include buffalo meat. Exports = Trade Data Monitor, LLC (TDM), MAT I
November 2024, India’s statistics include buffalo meat mia
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Brazil is forecast to lead in beef exports through 2029, while the US
rebuilds production
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Global beef prices are rising, with growing variation across suppliers

10.00

9.00

8.00

7.00

6.00

USS per kilo

5.00

4.00

Average beef export prices (USS/kg)

2.00
2015 2016

Source: TDM, * YTD January to July

2017

2018

2019

2020

2021

2022

2023

2024

2025*

2015/2025*
comparison

US
+32%

Canada
+45%

Australia
+33%

Brazil
+20%

India
+13%
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Australia leads in global sheepmeat exports despite the small
production share

Global sheepmeat production Sheepmeat exports

UK

NZ Turkey

Source: FAOSTAT, 2023 latest data
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Sheepmeat exports from other major producers are forecast to
decline, easing competition for Australia

Global sheepmeat exports
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Australia and New Zealand lead sheepmeat exports with closely

aligned prices

Average sheepmeat export prices (USS/kg)
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Source: TDM, * YTD January to July. ** Largely shipped to several EU markets only
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comparison
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+68%
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+4%
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+12%
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As with beef and sheepmeat, Australia drives goatmeat exports
despite small production volume

Global goatmeat production Goatmeat exports

Other

Othe
Spain
China g ~

48%

0.5%
'l‘

Pakistan

Source: FAOSTAT, 2023 latest data
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Australian red meat exports

. Domestic utilisation versus exports
. Historical trends
. Export volume and value by species

Smia
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Australia exports around 70% of its beef production every year

H Australian Beef Domestic Utilisation vs Exports

EE3,000
O B Domestic consumption & Exports %0 =
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Export volumes and share of Australian sheepmeat production have
increased over time
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Export growth is driven by global demand as well as inflation and
exchange rate dynamics

Australian red meat exports (indexed, FY01=100) Australian red meat exports (average value)
500 11.00 1.20
450 - Total volume < Total value 10.00 1.10
0.90
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= 0.80 <
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100 e & 2.00 @ Average export value ®-Average AS/USS rate 0.20
50 1.00 0.10
i i 0.00
FY 01 03 05 07 09 11 13 15 17 19 21 23 25 FY 01 03 05 07 09 11 13 15 17 19 21 23 25

Source: TDM, RBA mia
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Australian red meat exports reach record volume and value in FY25

Europe Japan

47,132 t
AS638m

Greater China

274,107 t
AS2.6b North America
658,923 t
AS7.8b

471,531t
AS4.6b

,,,,jy

South-East Asia

318,496 t
$2.3b

MENA

224, 707t \
AS2.0b

Total Global
Exports
2,366,410 t
AS23b+
Australian red meat exports FY25 (including offal)

Log in to AussieMeatTradeHub
and explore more data mla
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Source: DAFF, TDM, FY2025
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Australian beef exports have reached over 90 countries, with the US
being the largest market in both volume and value

Europe Japan

16,564 t
AS276m

Greater China

231,458 t
AS2.1b North America
480,448 t
> ASS5.7b

M

272,914 t
AS3.3b

South-East Asia

175,396 t
S1.6b

MENA

37,041 t
AS584m

Total Global
Exports
1,444,379 t

AS16.1b+
Australian beef exports FY25

Log in to AussieMeatTradeHub
and explore more data mla
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Source: DAFF, TDM, FY2025
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The US has also been the top market for lamb exports, driven by
both high volume and the average value

Europe Japan

22,274 t
AS234m

Greater China

11,257 t
AS138m North America
99,837 t
> AS1.6b

M

62,253 t
AS451m

South-East Asia
MENA

87,823 t
AS951m

Total Global
Exports
363,109 t
AS4.0b+

Australian lamb exports FY25

Log in to AussieMeatTradeHub
and explore more data mla
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Source: DAFF, TDM, FY2025
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China* leads in sheepmeat export volume, underpinned by mutton
demand

Europe Japan

29,475t
AS296m

Greater China

15,660 t
AS178m North America
119,799 t
> AS1.7b

M

165,519t
AS1.1b

South-East Asia
MENA

155,714 t
AS1.4b

Total Global
Exports
619,213 t
AS5.7b+

Australian sheepmeat FY25

Log in to AussieMeatTradeHub
and explore more data mla
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Source: DAFF, TDM, FY2025, * China Mainland
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Goatmeat export value surged by almost 30% from the previous
financial year, elevated by increased supply and global demand

Europe Japan

115t
AS0.7m

Greater China

AS9m North America
28,595 t
> AS194m

M

11,042 t
AS70m

South-East Asia
MENA

1,160t
AS8m

Total Global
Exports 55,486 t
AS383m+

Australian goatmeat exports FY25

Log in to AussieMeatTradeHub
and explore more data mla
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Source: DAFF, TDM, FY2025
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Edible offal exports reached AS1.3 billion in FY25, with beef offal
products making up 90% of the value

Europe Japan

978 t
AS0.5m

Greater China

25,774 t
AS317m North America
30,045 t
> AS194m

M

21,947 t
AS92m

South-East Asia
MENA

30,734 t
AS38m

Total Global
Exports 235,947 t
AS1.3b+

Australian edible offal exports FY25

Log in to AussieMeatTradeHub
and explore more data mla
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Source: DAFF, TDM, FY2025. Includes all red meat livestock derived offal
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MVLA disclaimer

All information contained within this presentation and supplied in connection with it, including any oral commentary and answers to
qguestions, is supplied to recipients for information purposes only. No representation, warranty or other assurance is made as to the currency,
fairness, accuracy or completeness of the information contained within this presentation or supplied in connection with it. The information

contained within this presentation is in summary form only and is not, and does not purport to be, comprehensive or contain all information
that any recipient may require or consider material.

Although all care has been taken in preparing this presentation, viewers of this presentation should not alter their position, or refrain from
doing so, relying on this presentation, and should seek independent advice for their own situation. Any forward-looking statements made
within this publication are not guarantees of future performance or results, and performance or results may vary from those expressed in, or
implied by, any forward-looking statements. No representation, warranty or other assurance is given as to the fairness, accuracy,
completeness, likelihood of achievement or reasonableness of forward-looking statements or related assumptions contained in the
publication. Your use of, or reliance on, any content is entirely at your own risk and MLA, MDC and ISC (“MLA Group”) accept no liability for
any losses or damages incurred by you as a result of that use or reliance.

The views or judgements expressed within this presentation are those of the author and not the MLA Group. These views and judgements do
not reflect the views and judgments of the MLA Group, its employees or agents.

Full terms can be found here: MILA Terms of Use. You may not copy, republish, download, transmit, communicate, or otherwise use this
content in any way without the prior written consent of Meat & Livestock Australia Limited ABN 39 081 678 364. Any such enquiries should
be directed to info@mla.com.au, or the Content Manager, PO Box 1961, North Sydney, NSW 2059.

© 19 NOVEMBER 2025 MEAT & LIVESTOCK AUSTRALIA LIMITED ABN 39 081 678 364. ALL RIGHTS ARE EXPRESSLY RESERVED. I
REQUESTS FOR FURTHER AUTHORISATION SHOULD BE DIRECTED TO INFO@MLA.COM.AU mia
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THANK YOU

For more information:

Miho Kondo, Manager — Global Market Insights
mkondo@mla.com.au

For detailed exports data, imports dashboard and
market specific insights, visit:
Aussie Meat Trade Hub

W https://www.aussiemeattradehub.com.au/

MLA Global Market Data & Insights

W https://www.mla.com.au/prices-markets/overseas-markets/

Smia
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