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MLA Disclaimer:

All information contained within this presentation and supplied in connection with it, including any oral commentary and answers to questions, is
supplied to recipients for information purposes only. No representation, warranty or other assurance is made as to the currency, fairness, accuracy or
completeness of the information contained within this presentation or supplied in connection with it. The information contained within this presentation
is in summary form only and is not, and does not purport to be, comprehensive or contain all information that any recipient may require or consider
material.

Although all care has been taken in preparing this presentation, viewers of this presentation should not alter their position, or refrain from doing so,
relying on this presentation, and should seek independent advice for their own situation. Any forward-looking statements made within this publication
are not guarantees of future performance or results, and performance or results may vary from those expressed in, or implied by, any forward-looking
statements. No representation, warranty or other assurance is given as to the fairness, accuracy, completeness, likelihood of achievement or
reasonableness of forward-looking statements or related assumptions contained in the publication. Your use of, or reliance on, any content is entirely at
your own risk and MLA, MDC and ISC (“MLA Group”) accept no liability for any losses or damages incurred by you as a result of that use or reliance.

The views or judgements expressed within this presentation are those of the author and not the MLA Group. These views and judgements do not reflect
the views and judgments of the MLA Group, its employees or agents.

Full terms of use can be found here: MLA Terms of Use . You may not copy, republish, download, transmit, communicate, or otherwise use this content in

any way without the prior written consent of Meat & Livestock Australia Limited ABN 39 081 678 364. Any such enquiries should be directed to
info@mla.com.au, or the Content Manager, PO Box 1961, North Sydney, NSW 2059.
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Some challenging
headwinds
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Chinese consumer confidence fell as a result of extended pandemic
lockdowns when the rest of the world was opening up and has remained
weak due to signs of economic weakness and uncertainty

OECD consumer confidence index Weak Foreign Sentiment To Persist
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Weak discretionary spending and surplus stock has seen deflation
across most product and service categories, including red meat

Persistent Deflationary Pressure

China county retail meat prices
China (Mainland) - Consumer Price Index & Producer Price Index, y-0-y % ch .
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Prices collected from 500 county markets across China.
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Imported beef prices have been notably lower for some time, with
new market access approvals likely to keep downward pressure on
average prices until demand rebounds

Beef Price of China’s Major Importers (USD/KG CIF)
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Positive long-term
tailwinds of growth
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Despite the headwinds, the economic growth outlook for China is still
positive by both regional and global standards with the government

setting an ambitious target
Real GDP growth % year-on-year

-Chlna (Mainland) | —————— i
The UAE i — >0254
Taiwan |
H : |
SSaUdLAI\(rabla China sets GDP growth target of around 5% for
out orea ]
2024
|
Hc;xng Korg I 09:22, 05-Mar-2024 GDPF“'I;%S%EEI §J=\~ g% iﬁl-l-éﬁ
ustralia + 09:22, 05-Mar-202 . s s
Us ] CGTN, Updated 12:39, 05-Mar-2024 t%'l'x Eﬂ HJ{EF t |
FU  —
Japan ==

0 1.00 2.00 3.00 4.00 5.00 6.00 7.00
Source: Fitch Solutions. Data accessed 27 Feb 2024 mla

AAAAAAAAAAAAAAAAAAAAAAA



China’s short to medium-term import demand will be slightly
softer for sheepmeat (with increased domestic production) but

notably stronger for beef

China beef and sheepmeat®* imports
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Source: GIRA GMC 2023. CAGR = compound annual growth rate. *Sheepmeat includes goat meat.
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Beef competitor watch H

Australia faces slightly softer competitive pressure in China’s premium
beef market in the coming years

@ NZ total global beef exports * EU total global beef exports
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Competitor watch

New Zealand and Uruguay sheepmeat exports are forecast to
continue to decline in the coming years out to 2028
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Household income is the single largest determinant of imported red meat
consumption frequency and spend in markets, including China. China’s wealthy
households are forecast to increase, exceeding Australia by 2026.

China — Disposable incomes & consumer Wealthy households earning
price Inflation US75,000+ annual disposable income
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China’s red meat category has been characterised by premiumisation
at a level well-above the global average for a number of years

b

Growth* in average Growth* in average Australian exports’ growth* in average
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Hotels & restaurants spending is one discretionary spending ‘
category that is forecast to see strong growth, along with v —2
[ 4
A

recreation and culture spending — driven by domestic tourism

China — Restaurant & hotels spending
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China’s luxury dining segment is expanding and increasingly i
earning world recognition

Reflecting strong demand, Shanghai has the
fastest premiumising fine dining segment

2022, % yoy price changes (in USD)
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Shanghai is in the Top 10 global cities for Michelin
stars, alongside San Francisco and Singapore
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Consumer spending will be generally cautious but quality-of-life
essentials such as food are expected to see price point trading-up for
premium and healthier items, which will impact the red meat category

ala
China, essentials spending, CNY % year-on-year (2024f-2028f) !
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Modern retail via online, convenience stores and supermarkets is
expected to see the strongest grocery sales growth in coming years

-:‘"

China’s modern trade channel growth outlook to 2026
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MLA has identified the drivers of growth for different Australian red
meat products in the China market for the next several years

Simply The Ultimate Make Life
Best Experience Easier
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Further info:

Email: vharris@mla.com.au

Tel: (+61 2) 9463 9167
https://www.aussiemeattradehub.com.au/
https://www.mla.com.au/prices-markets/overseas-markets/

AAAAAAAAAAAAAAAAAAAAAAA


https://www.aussiemeattradehub.com.au/
https://www.mla.com.au/prices-markets/overseas-markets/

MVLA Disclaimer:

All information contained within this presentation and supplied in connection with it, including any oral commentary and answers to questions, is supplied to
recipients for information purposes only. No representation, warranty or other assurance is made as to the currency, fairness, accuracy or completeness of the
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guarantees of future performance or results, and performance or results may vary from those expressed in, or implied by, any forward-looking statements. No
representation, warranty or other assurance is given as to the fairness, accuracy, completeness, likelihood of achievement or reasonableness of forward-
looking statements or related assumptions contained in the publication. Your use of, or reliance on, any content is entirely at your own risk and MLA, MDC and
ISC (“MLA Group”) accept no liability for any losses or damages incurred by you as a result of that use or reliance.
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