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Some challenging 
headwinds



Chinese consumer confidence fell as a result of extended pandemic 
lockdowns when the rest of the world was opening up and has remained 
weak due to signs of economic weakness and uncertainty
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Weak discretionary spending and surplus stock has seen deflation 
across most product and service categories, including red meat
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Pork Chicken Beef Mutton

ASF reported 
from August 2018

Source: Ministry of Agriculture and Rural Affairs, China. 
Prices collected from 500 county markets across China.

Source: Macrobond, BMI



Imported beef prices have been notably lower for some time, with 
new market access approvals likely to keep downward pressure on 
average prices until demand rebounds 

Source: Meat International Group (MIG)



Positive long-term 
tailwinds of growth



Despite the headwinds, the economic growth outlook for China is still 
positive by both regional and global standards with the government 
setting an ambitious target
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China’s short to medium-term import demand will be slightly 
softer for sheepmeat (with increased domestic production) but 
notably stronger for beef
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China beef and sheepmeat* imports

Total Beef Total Sheep and goat meat
CAGR % change 

2023e-2028f

+2.3%

-1.5%

Source: GIRA GMC 2023. CAGR = compound annual growth rate.*Sheepmeat includes goat meat. 



Australia faces slightly softer competitive pressure in China’s premium 
beef market in the coming years
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Source: GIRA GMC2023. NB different scales. 

Beef competitor watch
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Uruguay total global sheepmeat exports

New Zealand and Uruguay sheepmeat exports are forecast to 
continue to decline in the coming years out to 2028
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Source: GIRA GMC2023. NB different scale. CAGR = compound annual growth rate. 

Competitor watch
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Household income is the single largest determinant of imported red meat 
consumption frequency and spend in markets, including China. China’s wealthy 
households are forecast to increase, exceeding Australia by 2026. 

Source: Fitch Solutions as at 27/02/2024. China data last reviewed and revised 01/02/2024. 
CAGR = compound annual growth rate.  
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U$75,000+ annual disposable income

Source: BMI, National Statistics. BMI estimates/forecast.

China – Disposable incomes & consumer 
price Inflation



China’s red meat category has been characterised by premiumisation 
at a level well-above the global average for a number of years
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Hotels & restaurants spending is one discretionary spending 
category that is forecast to see strong growth, along with 
recreation and culture spending – driven by domestic tourism

0

50

100

150

200

250

300

350

400

450

500

-10

-5

0

5

10

15

20

25

30

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028

Sp
en

d
in

g p
er cap

ita (U
SD

)U
SD

 %
 c

h
an

ge
 Y

O
Y

China – Restaurant & hotels spending
Restaurants and hotels spending, USD % chg y-o-y Restaurants and hotels spending, USD per capita

Source: BMI



China’s luxury dining segment is expanding and increasingly 
earning world recognition

Reflecting strong demand, Shanghai has the 
fastest premiumising fine dining segment
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Consumer spending will be generally cautious but quality-of-life 
essentials such as food are expected to see price point trading-up for 
premium and healthier items, which will impact the red meat category

Source: BMI, National Statistics. Forecast is BMI.

China, essentials spending, CNY % year-on-year (2024f-2028f)
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Modern retail via online, convenience stores and supermarkets is 
expected to see the strongest grocery sales growth in coming years

Source: IGD Research. CAGR = compound annual growth rate. 
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Traditional & Other Modern Retail = wet market stalls and independent operators such as street vendors, kiosks, food markets, mini-markets, small-scale food stores. 



MLA has identified the drivers of growth for different Australian red 
meat products in the China market for the next several years

Source: MLA, 2023



Thank you
感谢您的关注

Further info: 
Email: vharris@mla.com.au
Tel: (+61 2) 9463 9167
https://www.aussiemeattradehub.com.au/
https://www.mla.com.au/prices-markets/overseas-markets/ 
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