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MLA disclaimer

All information contained within this presentation and supplied in connection with it, including any oral commentary and answers to questions,
is supplied to recipients for information purposes only. No representation, warranty or other assurance is made as to the currency, fairness,
accuracy or completeness of the information contained within this presentation or supplied in connection with it. The information contained

within this presentation is in summary form only and is not, and does not purport to be, comprehensive or contain all information that any
recipient may require or consider material.

Although all care has been taken in preparing this presentation, viewers of this presentation should not alter their position, or refrain from doing
so, relying on this presentation, and should seek independent advice for their own situation. Any forward-looking statements made within this
publication are not guarantees of future performance or results, and performance or results may vary from those expressed in, or implied by,
any forward-looking statements. No representation, warranty or other assurance is given as to the fairness, accuracy, completeness, likelihood
of achievement or reasonableness of forward-looking statements or related assumptions contained in the publication. Your use of, or reliance

on, any content is entirely at your own risk and MLA, MDC and ISC (“MLA Group”) accept no liability for any losses or damages incurred by you
as a result of that use or reliance.

The views or judgements expressed within this presentation are those of the author and not the MLA Group. These views and judgements do
not reflect the views and judgments of the MLA Group, its employees or agents.

Full terms can be found here: MLA Terms of Use. You may not copy, republish, download, transmit, communicate, or otherwise use this content
in any way without the prior written consent of Meat & Livestock Australia Limited ABN 39 081 678 364. Any such enquiries should be directed
to info@mla.com.au, or the Content Manager, PO Box 1961, North Sydney, NSW 2059.

© MAY 2025 MEAT & LIVESTOCK AUSTRALIA LIMITED ABN 39 081 678 364. ALL RIGHTS ARE EXPRESSLY RESERVED. REQUESTS FOR mla
FURTHER AUTHORISATION SHOULD BE DIRECTED TO INFO@MLA.COM.AU MEAT & LIVESTOCK AUSTRALIA
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it mACRO
Opportunities and Watch outs

Largest meat consumption
per capita in Asia

Korea continues to experience economic stagnation
. amid slow exports and weaker domestic demand.
Korea stands out as Asia's primary consumer of beef and

. . . . Other factors include prolonged domestic political
meat overall. Rising urban population will continue to

_ , uncertainty, weakening business sentiment and
sustain the growth of beef consumption. . . . .
inflation impacting purchasing power.

Economic staghation

Surge in online retail US tariff impacts
Online retail is one of the fastest growing retail

L] L
channels in Korea as retailers offer fast delivery and
reliable and quality goods to shoppers. \ ' /

exacerbate concerns from businesses and the
implications on Korea’s economy.
Opportunities
Rising popularity in Shrinking foodservice

Global supply chain procurement conditions will
change amid the new US tariffs. This will further

convenient solutions landscape

Foodservice sales are declining, with a rise in
restaurant closures as consumers become more price
conscious, preferring value for money food options and
eating at home.

Home Meal Replacements (HMRs) and marinated meat

packs are gaining popularity as consumers seek convenient

meal options amid an ageing population, smaller
households and increased female workforce participation.

* [ .
Fitch Solutions MEAT & LIVESTOCK AUSTRALIA



The Korean economy is expected to slow on the back of 1 MACRO
weaker domestic demand, high uncertainties of trade
policies in major countries and recent political turbulence

Real GDP growth %, y-o0-y, Korea Inflation rate, average consumer prices % change Korea National Consumer Sentiment
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Korea faces an ageing population, rising female workforce i mACRO
participation and larger shift to single or two people households,
reshaping consumer demands for convenience

Female labour force participation rate Smaller households (1-2 people) make

20% of the population are 65+ years old

This is expected to grow to 25% by 2030

has grown slowly up 55% of Korea'’s total households

Population of Korea and % of Population 65 years or older Female (15 years or older), % of labor force
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Korea stands out as Asia's primary consumer of beef, m MACRO
consuming nearly double the amount per person compared to Japan

Protein consumption per capita (kg), 2024f

B Beef Sheepmeat M Pigmeat Poultry ™ Fish

Vietnam

Thailand

Indonesia

India [
Australia 31.6 I T
United States 35.1 I T
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Source: GIRA GAMC2024, GMC2024 mia



The deficit between domestic production and consumption 1 MACRO
for both beef and sheepmeat is enlarging, increasing Korea’s
dependence on import

Beef production and consumption Shoatmeat production and consumption
B Beef production Beef consumption B Shoatmeat production Shoatmeat consumption
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Note: sheepmeat consumption is forecasted to decline due to the reduction of import supply. ml a
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H Australia and the US are the major suppliers into Korea uy TRADE

Korean beef imports
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M Manufacturing beef is a dominant cut for Korea, L= TRADE
el largely utilised in foodservice and food processing sectors

Australian chilled and frozen grassfed beef exports to Korea - 2024

Australian grassfed manufacturing beef exports
to Korea by chemical lean - 2024
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Manufacturing beef plays an important role for I TRADE
+ foodservice/food processing, while grainfed cuts are
largely sold fresh at retail, or for grilling in foodservice

Australian chilled and frozen grainfed beef exports to Korea - 2024 Australian grainfed manufacturing beef exports
to Korea by chemical lean - 2024
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Korea is the second largest market by value for beef offal exports, % TRADE
underpinned by demand from foodservice sector. Key cuts are
intestines, tripe, cheek meat and skirt, often grilled and used in a
variety of soups/stews

Australian beef offal exports to major markets by value Top 4 Australian beef offal cuts exported to Korea
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‘000 tonnes swt

Australia is the largest and dominant supplier of 15 TRADE
sheepmeat to Korea

Korea sheepmeat imports by supplier Australian sheepmeat exports to Korea
M Australia NZ Other Total value sheepmeat imports (AUD) B Frozen mutton M Chilled mutton M Frozen lamb Chilled lamb
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Lamb shoulder cuts are typically further processed in L TRADE
market while mutton is primarily exported as
manufacturing/trimming

2024 Australian lamb cuts exported to Korea by volume - 2024
Shoulder
Chilled Breast & flap
r mutton Rack
rozen 0% Leg
mutton
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10% .
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Shank
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Total Australian mutton cuts exported to Korea by volume - 2024
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Australia is the dominant player for goatmeat accounting %&i TRADE
for 99.8% of imports to Korea while Korea is a key market
for Australian goatmeat with strong consumer demand

Korean goatmeat imports by supplier Australia’s goatmeat exports by destination
. M Australia NZ Total import value (RHS) 00 B US = Korea M China m Canada ®mTaiwan ™ Trinidad & Tobago m Japan m Other
g . 60
‘é’ 8 80
s 50 ]
7 70
6 60 . 40
Z
5 50 é R
< 30
O
o
<20
3 30 .
— ]
2 20 10 - B
1 0 B a
0
0 0 2019 2020 2022 2023 2024 Jan-Mar
2019 2020 2021 2022 2023 2024  Jan-Mar 2025
2025
mia

Source: Trade Data Monitor (TDM), DAFF MEAT & LIVESTOCK AUSTRALIA



Korea’s grocery retail landscape is fragmented, divided E RETAIL

between large conglomerates with offline retailers, traditional
offline retailers and online retailers

Korean Retail Channel Sales & Growth to 2029 Contribution to Korea’s grocery retail market by player
W 2024 (KRW bn) 2029 (KRW bn) 4 24-29 CAGR (2029 sales forecast)
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The e-commerce sector is driven by mobile shopping, with  EZ RETAIL
78% of all online shopping revenue in foods and beverage

Online shopping revenue in foods and beverage by platform
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: . : : RETAIL
Korea’s online market is diverse and continues evolving E

Major online channels and players offering premium beef

leading retailers market P e
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Koreans are sensitive to food safety concerns, and this reflects == RETAIL
in their buying behaviours — continuing to seek freshness and
COO cues on pack for Beef

|_1 TOP ‘ON PACK’ CUES SOUGHT WHILE BUYING BEEF

wif

55
49
Food Safety & Health 40 30
South Korean consumers are highly sensitive 30
to food safety concerns, following the BSE 22
outbreak in the early 2000s. COVID-19 has
further heightened demand for food safety
assurance.

Freshness Animal origin / Date packed Price per kg Price per pack  All natural / 100%
provenance / natural
country of origin

When purchasing imported meat, they pay
close attention to safety assurance and
Country of Origin.

Source: MLA Global Consumer Tracker 2024
PACK 1- Can you please select up to 6 things you look for (on the pack, on the shelf etc.) when buying beef? Base: (n=471) mla
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The narrowing gap between QSR and FSR over the past year highlights i@t FOODSERVICE
growing consumer preferences for casual dining and menu items that

offer greater value. Western fast-food options like burgers and pizza

outperform some FSR like Japan and Western in terms of sales

Korea’s FSR and QSR market size - historical Sales of each foodservice sector
-e-Full-Service Restaurants (FSR) -=Quick-Service Restaurants (QSR)
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Australian beef has a higher presence in Chinese and @/ FOODSERVICE
Western FSR and QSR

Usage of beef in FSR, % Usage of beef in QSR, %

Korean

® Other
Domestic beef

B New Zealand beef
American beef

M Australian beef

39.7 :
Chinese Japanese Western Western (e.g. Pizza, Chicken Korean (e.g. Gimbap)

hamburgers)

Source: Ministry of Agriculture, Food and Rural Affairs (MAFRA), Survey on the Management of Foodservice Companies 2024 (accessed via KOSIS) MEAT & LIVESTOCK AUSTRALIA



Korean cuisine has gained global popularity, prompting '@/ FOODSERVICE
many Korean QSRs to expand into Asia, North America,
and Europe with beef-focused menus

Foodservice Red meat-based menu items Locations Media Releases on expansion
Bonchon Bulgogi bibimbap, bulgogi fries, bulgogi US, Cambodia, Myanmar, Philippines, Lotteria eyes expanding into Singapore and Malaysia - Inside Retail Asia April
bao, bulgogi, japchae, ribeye fried rice Singapore, Taiwan, Thailand, Vietham, 252023
France
Lotteria Hanwoo bulgogi burger, cheeseburger, | Japan, Cambodia, Myanmar, Vietnam, China
Jeonju ‘bibimrice’ burger
Mom’s Touch Burger, Meatball burger US, Mongolia, Thailand South Korean Fried Chicken Chain Mom’s Touch Opens in Gardena Plaza - LA

Eater July 13 2021

Mom’s Touch opens first store in Tokyo - The Korea Herald April 16 2024
Mom's Touch opens two new stores in Mongolia - Korea JoongAng Daily June
21 2024

Bulgogi Brothers Bulgogi Philippines, Myanmar

GOPIZZA Pizza Singapore, India

_
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Source: Market research, as of December 2024 MEAT & LIVESTOCK AUSTRALIA
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https://la.eater.com/2021/7/13/22569315/moms-touch-korean-fried-chicken-chain-first-us-location-south-bay
https://la.eater.com/2021/7/13/22569315/moms-touch-korean-fried-chicken-chain-first-us-location-south-bay
https://www.koreaherald.com/view.php?ud=20240416050536
https://koreajoongangdaily.joins.com/news/2024-06-21/business/industry/Moms-Touch-opens-two-new-stores-in-Mongolia/2073747

THANK YOU

For further information or more Korea market insights:

Lily Yuan

Email: lyuan@mla.com.au

\\ Phone: +61 2 9463 9149

Aussie Meat Trade Hub:

& https://www.aussiemeattradehub.com.au/

MLA Global Market Data & Insights:
ﬁhttps:[/www.mla.com.au[prices-markets/overseas-markets[
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MLA disclaimer

All information contained within this presentation and supplied in connection with it, including any oral commentary and answers to questions,
is supplied to recipients for information purposes only. No representation, warranty or other assurance is made as to the currency, fairness,
accuracy or completeness of the information contained within this presentation or supplied in connection with it. The information contained

within this presentation is in summary form only and is not, and does not purport to be, comprehensive or contain all information that any
recipient may require or consider material.

Although all care has been taken in preparing this presentation, viewers of this presentation should not alter their position, or refrain from doing
so, relying on this presentation, and should seek independent advice for their own situation. Any forward-looking statements made within this
publication are not guarantees of future performance or results, and performance or results may vary from those expressed in, or implied by,
any forward-looking statements. No representation, warranty or other assurance is given as to the fairness, accuracy, completeness, likelihood
of achievement or reasonableness of forward-looking statements or related assumptions contained in the publication. Your use of, or reliance

on, any content is entirely at your own risk and MLA, MDC and ISC (“MLA Group”) accept no liability for any losses or damages incurred by you
as a result of that use or reliance.

The views or judgements expressed within this presentation are those of the author and not the MLA Group. These views and judgements do
not reflect the views and judgments of the MLA Group, its employees or agents.

Full terms can be found here: MLA Terms of Use. You may not copy, republish, download, transmit, communicate, or otherwise use this content
in any way without the prior written consent of Meat & Livestock Australia Limited ABN 39 081 678 364. Any such enquiries should be directed
to info@mla.com.au, or the Content Manager, PO Box 1961, North Sydney, NSW 2059.
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