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2024 AUSTRALIAN CATTLE MARKET 
FORECASTS 

Herd will reach 28.5 

million head in 2024  

Slaughter

Slaughter forecast to 

rise 11.7% to 7.9 

million head in 2024

Cattle Prices

Cattle prices forecast 

to remain strong 

entering 2024

Production

Production forecast to 

rise to 2.5 million 

tonnes in 2024

Herd

CLICK FOR  SHAREABLE 

FACT SHEET

https://www.dropbox.com/scl/fo/sk24p41zbr6ihoglpm6mr/h?rlkey=g0g7x7r1l50m93gh3xl058tys&dl=0
https://www.dropbox.com/scl/fo/sk24p41zbr6ihoglpm6mr/h?rlkey=g0g7x7r1l50m93gh3xl058tys&dl=0
https://www.dropbox.com/scl/fo/sk24p41zbr6ihoglpm6mr/h?rlkey=g0g7x7r1l50m93gh3xl058tys&dl=0


2024 AUSTRALIAN LAMB MARKET 
FORECASTS 

Sheep flock second highest 

since 2007, 74.5 million 

head in 2024.

Slaughter

Lamb slaughter to reach 

records in 2024, over 26 

million head

Lamb Prices

Lamb prices forecast to 

remain steady in 2024 Production

Record lamb production 

forecast for 2024, rising 

to 215,000 tonnes 

Flock

CLICK FOR SHAREABLE 

FACT SHEET

https://www.dropbox.com/scl/fo/sk24p41zbr6ihoglpm6mr/h?rlkey=g0g7x7r1l50m93gh3xl058tys&dl=0
https://www.dropbox.com/scl/fo/sk24p41zbr6ihoglpm6mr/h?rlkey=g0g7x7r1l50m93gh3xl058tys&dl=0


Market Performance Headlines 
Australia 12wks ending 25-02-24

Slowdown CPG value 
growth, price 

inflation easing 

Spending on smaller 
baskets and shopping 

more often

Fresh Meat volumes 
growing ahead of 

value growth 

Fresh beef winning 
back penetration & 

frequency 

Fresh Lamb volume 
growth from 

frequency & AWOP

Total Consumer Packaged Goods (CPG) grew +3.7% in the latest quarter ending February 2024. Price 
inflation contributed to more than half of value growth. The level of price growth sharply declined across 
the quarter to +2.1% vs +6.6% for the past 52wks. The month of February showed a small pick-up in sales 
growth of +4.2% vs LY. 

Shoppers are returning to stores and shopping more frequently; however, they are spending less per shop. 
Supermarkets are leading the overall growth along with bricks & mortar leading sales growth over online 
channels.

Affordability of total fresh meat improved substantially by an overall decline in average price of -6.8% vs LY. 
There was however strong volume growth of +6.6% across the fresh meat category from increased shopper 
penetration, frequency and volume per shop. Purchase value growth was a -0.6% vs LY offset by lower retail 
prices.

Strong volume growth performance for fresh beef of +6.9% in the latest quarter vs LY driven by average 
retail price decline of -6.7%. The response to price was from an uplift  across all shopper KPIs in frequency, 
volumes per shop and penetration gains.

Fresh Lamb volume growth momentum slowed to +13.6% with less promotional features in the month of 
Feb. Significant gains in key shopper KPI’s across frequency and volumes per shop underpin current 
performance. Value growth was offset from a combination of price and the sales mix of value cuts.  

NielsenIQ: Total Australia - Latest 12 Weeks - WE 25/02/24



Headline
Household Penetration 

Turnaround 
Frequency of Shopping 

trips growing
Purchasing more 

Vol/Trip
Prices dropped Households consuming 

more Beef & Lamb
Greater affordability 

for Beef & lamb

Commentary • Beef penetration 
gains from smaller & 
younger households 
offset by older 
families.

• Lamb penetration 
decline in month of 
Feb resulting from 
pantry loading after 
strong gains in prior 
months  

• Households 
purchasing more 
frequently per HH for 
beef and lamb

• In line with buyer 
behaviour across total 
CPG 

• Households buying 
significantly greater 
volume per shopping 
trip for both Beef & 
Lamb

• Swing towards more 
in-home consumption 
under current 
economic pressures

• Price deflation for 
Lamb significantly 
lower than total fresh 
meat ($/KG -6.8% vs 
LY) with average price 
below 2019 levels

• Strong purchase 
volume (KG) growth 
across Beef & Lamb 
with red meat 
winning in volume 
share performance vs 
total fresh meat 
growing +6.6% vs LY 

• Purchase $ value 
growth across Beef & 
Lamb behind total 
fresh meat growth 
benchmarked at

 -0.6% due to level of 
discounting over the 
period

Latest 12wk Performance Update
Australia 12wks ending 25-02-24

Nielsen IQ 
12wks Ending 
25-02-24

Vol/TripPenetration
Trips per 

Household

$
Price/KG

KG
Total Purchase 

Value
Total Purchase 

Volume

NielsenIQ: Total Australia - Latest 12 Weeks - WE 25/02/24

84.2%

50.5%

(+1.1pts vs LY)

(-0.6pts vs LY)

5.7x

3.0x
(+7.4% vs LY)

+1.8%

+6.6%

vs LY(+3.2% vs LY)

vs LY

-6.7% vs LY

-21.3% vs LY

+6.9%

+13.6%

vs LY

vs LY

-0.3%

-10.5%

vs LY

vs LY

$16.0/KG

$14.23/KG
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JAN FEB MAR APR MAY JUN

MLA
BRAND MEDIA

ALWAYS ON MEDIA

MLA 
RETAIL ACTIVATION

WINTER WARMERS
[Beef + Lamb]

AUTUMN LAMB
LAMB LEG

MID WEEK MEALS
MINCE & RUMP

MID WEEK 
MEALS

SUMMER 
LAMB

CHOPS, 
CUTLETS, LEG 
STEAKS RUMP

BRAND CAMPAIGNS – Autumn 2024
WHEN & WHY THEY ARE HAPPENING + THE CUTS IN FOCUS

Beef Midweek Meals
Always on

Remind consumers at key meal 
decision points to continue making 
their family favorite meals with 
Beef, by addressing the 
challenges of ease and versatility.

Autumn Lamb
17 March – 25 April 2024

Inspiring Australians to purchase 
Lamb at a key get-together 
season with the support of the 
much-anticipated summer lamb ad 
supported with in-store/venue 
activations.

NEW LAMB 
OCCASSIONS

SUMMER 
LAMB

CHOPS, 
CUTLETS, LEG 
STEAKS RUMP

MID WEEK 
MEALS

MINCE & 
RUMP



AUTUMN LAMB: 17 March - 25 April 2024
Cuts in focus: LAMB LEG

You can get behind the campaign too!
We have developed a suite of shareable assets for you to use in your business to promote lamb during Autumn 2024. 

Here you will find a short recipe video and our Autumn Lamb Key Visual. 

CLICK ON THE THUMBNAILS TO ACCESS THE ASSET

CLICK ON THE 
THUMBNAILS TO 

ACCESS THE ASSET

Play with solid fill

  VIDEO

KEY VISUAL  ➔

https://www.youtube.com/watch?v=6kEdOdk9zzs
https://www.dropbox.com/scl/fo/xaek30um8ps562s5wb0wd/h?rlkey=k27fyfjy333gsbj0he9wda4v8&dl=0
https://www.youtube.com/watch?v=6kEdOdk9zzs
https://www.dropbox.com/scl/fo/xaek30um8ps562s5wb0wd/h?rlkey=k27fyfjy333gsbj0he9wda4v8&dl=0


BEEF MIDWEEK MEALS: Always On
Cuts in focus: MINCE + RUMP STEAKS

Assets to support your efforts in promoting BEEF
We have developed a suite of shareable assets for you to use in your business to promote beef during the busy back to school 
season in 2024. Here you will find short recipe videos and inspiring meal solution visuals. Use them on your socials or digital 

communications or share them with your customers to use.

CLICK HERE TO ACCESS THE ASSETS

CLICK HERE TO 
ACCESS THE 

ASSETS

VIDEOS MEAL SOLUTION BRAND VISUALS 

https://www.youtube.com/watch?v=_-DTUOyTwjA
https://www.youtube.com/watch?v=XhLVcOWlSl8
https://www.youtube.com/watch?v=o8MLa965Pcs
https://www.youtube.com/watch?v=0UNTlcrD2uI
https://www.dropbox.com/scl/fo/xaek30um8ps562s5wb0wd/h?rlkey=k27fyfjy333gsbj0he9wda4v8&dl=0
https://www.dropbox.com/scl/fo/xaek30um8ps562s5wb0wd/h?rlkey=k27fyfjy333gsbj0he9wda4v8&dl=0
https://www.dropbox.com/scl/fo/xaek30um8ps562s5wb0wd/h?rlkey=k27fyfjy333gsbj0he9wda4v8&dl=0
https://www.dropbox.com/scl/fo/xaek30um8ps562s5wb0wd/h?rlkey=k27fyfjy333gsbj0he9wda4v8&dl=0


LAMB RECIPE INSPIRATION
LAMB cuts in focus: Leg Steaks  | Loin Chops |  Lamb Rump Steak |  Lamb Leg

Inspiring recipes and still images to share on socials or with customers. Click on the images 
below to access the recipe and click on the active red button for high resolution still images.

CLICK HERE TO DOWNLOAD RECIPE IMAGES

CLICK HERE TO DOWNLOAD 
RECIPE IMAGES

https://www.australianlamb.com.au/recipes/greek-style-roast-lamb/
https://www.australianlamb.com.au/recipes/lamb-banh-mi/
https://mlaus.sharepoint.com/:f:/r/sites/DomesticMarket/BusinessDev/Industry/DOMESTIC%20MARKET%20UPDATE/QUARTERLY%20INSIGHTS%20PACK%20-%20AUTUMN/RETAIL%20ASSET%20PACK/RECIPE%20INSPIRATION%20-%20RETAIL/LAMB?csf=1&web=1&e=7zpm5O
https://www.dropbox.com/scl/fo/tp4jqyvzczg0gsfwrorep/h?rlkey=fppyhql7gaab7z8b5ol12039o&dl=0
https://www.dropbox.com/scl/fo/tp4jqyvzczg0gsfwrorep/h?rlkey=fppyhql7gaab7z8b5ol12039o&dl=0
https://www.australianlamb.com.au/recipes/lamb-miso-ramen-noodles/
https://www.australianlamb.com.au/recipes/grandmas-leg-of-lamb/
https://www.australianlamb.com.au/recipes/slow-cooked-lamb-leg-korma/
https://www.australianlamb.com.au/recipes/lamb-loin-chop-tomato-and-pesto-tart/
https://www.australianlamb.com.au/recipes/lemon-and-thyme-lamb-loin-chops/
https://www.australianlamb.com.au/recipes/jerked-leg-of-lamb/


BEEF RECIPE INSPIRATION
BEEF CUTS IN FOCUS: Rump Steak |  Stir Fry Strips  |  Mince

CLICK HERE TO DOWNLOAD RECIPE IMAGES

CLICK HERE TO DOWNLOAD 
RECIPE IMAGES 

Inspiring recipes and still images to share on socials or with customers. Click on the images 
below to access the recipe and click on the active red button for high resolution still images.

https://www.australianbeef.com.au/recipes/vietnamese-style-beef-stir-fry/
https://www.australianbeef.com.au/recipes/spiced-beef-bolognaise/
https://mlaus.sharepoint.com/:f:/r/sites/DomesticMarket/BusinessDev/Industry/DOMESTIC%20MARKET%20UPDATE/QUARTERLY%20INSIGHTS%20PACK%20-%20AUTUMN/RETAIL%20ASSET%20PACK/RECIPE%20INSPIRATION%20-%20RETAIL/BEEF?csf=1&web=1&e=Pm9qdD
https://www.dropbox.com/scl/fo/tp4jqyvzczg0gsfwrorep/h?rlkey=fppyhql7gaab7z8b5ol12039o&dl=0
https://www.dropbox.com/scl/fo/tp4jqyvzczg0gsfwrorep/h?rlkey=fppyhql7gaab7z8b5ol12039o&dl=0
https://www.australianbeef.com.au/recipes/rump-steak-with-chimichurri-sauce/
https://www.australianbeef.com.au/recipes/steak-and-green-bean-stir-fry/
https://www.australianbeef.com.au/recipes/korean-beef-salad-with-spicy-dressing/
https://www.australianbeef.com.au/recipes/barbecue-beef-koftas--warm-chickpea-salad/
https://www.australianbeef.com.au/recipes/healthy-beef-nachos/
https://www.australianbeef.com.au/recipes/beef-rump--rainbow-capsicum-fajitas/


E-MAG

E-MAG

View latest issue!

https://raremediummag.com/
https://raremediummag.com/


NEW WEBSITE

NEW WEBSITE

Check out the new Rare Medium website!

The Rare Medium website has had a facelift – check it out!

With a fully integrated offer, discover inspiration, 

education and training from paddock to plate from some of 

the best in the foodservice industry. 

https://raremediummag.com/
https://raremediummag.com/
https://www.raremedium.com.au/


CLICK TO WATCH VIDEO

CLICK TO WATCH VIDEO

A handy resource to understand and inspire 
your customers for what is trending in the 
foodservice industry for red meat. 

https://www.youtube.com/watch?v=gsdCOTLVBeQ


CLICK FOR A SNAPSHOT OF HIGHLIGHTS ON HEALTH

CLICK FOR A SNAPSHOT OF 
HIGHLIGHTS ON HEALTH

The Consumer Protein Landscape research tracked over 2,000 Australians for a week, capturing every meal and snack, 
and exploring who they ate it with, where they ate it, when they ate it, what they ate and why they chose that meal. 

ACCESS RESEARCH: How is health shaping our food choices?

This quarter, we ask the question of how Health & Nutrition is 
impacting consumer meal choices.  Through our Consumer Protein 
Landscape research, three attitudinal tendencies emerged:
 

1. those who ‘Act Healthy’ balancing exercise and food for health
2. those who ‘Think Healthy’ making nutritious and ethical food 

choices
3. those who ‘Live for Now’ preferring to eat for enjoyment

By understanding the drivers of choice and consumers’ relationship 
with red meat, this research provides a window into the 
opportunities for differentiation and expansion of red meat solutions 
at retail and in foodservice. 

https://www.dropbox.com/scl/fo/pehp3uu8sk5q2zwwhy6tl/h?rlkey=woi7u2vsrkzc70m8kipqijp04&dl=0


Environmental sustainability crops up in news feeds as well as backyard barbecues. Use these resources to highlight the 
Australian red meat industry’s commitment and progress towards further improving our sustainability credentials.

CLICK ON THE 
IMAGES TO 

DOWNLOAD

A blue and white sign with white text

Description automatically generated

A poster of hands holding a water drop

Description automatically generated

A sign with text and images

Description automatically generated

A map of a road

Description automatically generated

To do: change sheep 
image/update copy 

https://www.dropbox.com/scl/fo/smcaj4ds2l3w7tw1kr3pd/h?rlkey=40fwev2cu6n9rax18pi4xmeoy&dl=0
https://www.dropbox.com/scl/fo/smcaj4ds2l3w7tw1kr3pd/h?rlkey=40fwev2cu6n9rax18pi4xmeoy&dl=0
https://www.dropbox.com/scl/fo/smcaj4ds2l3w7tw1kr3pd/h?rlkey=40fwev2cu6n9rax18pi4xmeoy&dl=0
https://www.dropbox.com/scl/fo/smcaj4ds2l3w7tw1kr3pd/h?rlkey=40fwev2cu6n9rax18pi4xmeoy&dl=0
https://www.dropbox.com/scl/fo/smcaj4ds2l3w7tw1kr3pd/h?rlkey=40fwev2cu6n9rax18pi4xmeoy&dl=0


Meat & Livestock Australia 
Copyright & Acknowledgement Notices and Disclaimer Policy

1. General Care has been taken to ensure the accuracy of the information contained in this publication. However, MLA, MDC and ISC (“MLA Group”) 
do not accept responsibility for the accuracy, currency or completeness of the information or opinions contained in this publication. This publication 
is intended to provide general information only. It has been prepared without taking into account your specific circumstances, objectives, or needs. 
Any forward-looking statements made within this publication are not guarantees of future performance or results, and performance or results may 
vary from those expressed in, or implied by, any forward-looking statements. No representation, warranty or other assurance is given as to the 
fairness, accuracy, completeness, likelihood of achievement or reasonableness of forward-looking statements or related assumptions contained in 
the publication. You should make your own enquiries before making decisions concerning your interests. Your use of, or reliance on, any content is 
entirely at your own risk and the MLA Group accepts no liability for any losses or damages incurred by you as a result of that use or reliance.

2. Third party information contained in this publication is obtained from a variety of third-party sources. While MLA, MDC and ISC (“MLA Group”) 
have attempted to ensure that this information has been obtained from reliable sources, we are not responsible for its accuracy, currency, or 
completeness. It has been prepared without taking into account your specific circumstances, objectives, or needs. You should make
your own enquiries before making decisions concerning your interests. Your use of, or reliance on, any content is entirely at your own risk and the 
MLA Group accepts no liability for any losses or damages incurred by you as a result of that use or reliance.
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