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AUSTRALIAN SHEEP
SUSTAINABILITY FRAMEWORK

LEARN MORE ABOUT THE SHEEP SUSTAINABILITY FRAMEWORK
(SSF) — A COLLABORATION ACROSS INDUSTRY DEFINING
SUSTAINABLE SHEEP PRODUCTION IN AUSTRALIA, PRIORITISING
INDUSTRY ISSUES AND MEASURING INDUSTRY PERFORMANCE
AGAINST INDICATORS ACROSS FOUR PILLARS:

1. Caring for our sheep
2. Enhancing our environment and climate
3. Looking after our people, our customers and community

4. Ensuring a financially resilient industry

CLICK HERE FOR THE LATEST:
2024 REPORT

FRAMEWORK

@ SHEEP
mla @ SUSTAINABILITY
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https://www.sheepsustainabilityframework.com.au/globalassets/sheep-sustainability/media/240731-ssf-2024-annual-report---web.pdf

2024 AUSTRALIAN CATTLE 77
MARKET FORECASTS
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Slaughter Cattle Prices

Slaughter forecast to _ Cattle prices forecast
Herd rise 20% to 8.18 Production to remain strong
| million head in 2024 Production forecast entering 2024
Herd will reach 30.2
million head in 2024 to rise to 2.53 million

tonnes in 2024


https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/ACtCQRZYWHR4NDMQryh29rY/FOOD%20SERVICE%20ASSET%20PACK_SPRING/CATTLE%20AND%20SHEEP%20HALF%20YEARLY%20PROJECTIONS?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/ACtCQRZYWHR4NDMQryh29rY/FOOD%20SERVICE%20ASSET%20PACK_SPRING/CATTLE%20AND%20SHEEP%20HALF%20YEARLY%20PROJECTIONS?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1

2024 AUSTRALIAN LAMB MARKET
FORECASTS

Lamb slaughter to Lamb prices forecast

reach records in to remain steady in
2024, over 27 million 2024

- ond Record lamb
Sheep flock second production forecast

highest since 2007, 79.1 for 2024, rising to
million head in 2024. - 665 ()()(3 tonnes



https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/ACtCQRZYWHR4NDMQryh29rY/FOOD%20SERVICE%20ASSET%20PACK_SPRING/CATTLE%20AND%20SHEEP%20HALF%20YEARLY%20PROJECTIONS?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/ACtCQRZYWHR4NDMQryh29rY/FOOD%20SERVICE%20ASSET%20PACK_SPRING/CATTLE%20AND%20SHEEP%20HALF%20YEARLY%20PROJECTIONS?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1

MARKET PERFORMANCE

THE HEADLINES

 Consumer packaged goods value growth rebounded, further
easing in price inflation

* Households still shopping more often, but now picking up
bigger baskets. Online shopping continues to grow.

* Fresh Meat more affordable, volumes growing ahead of value

* Fresh beef continues growth driven by more frequent
shopping and bigger baskets

 Fresh Lamb continued volume growth, cycling record growth

from year ago. Value growth slips due to frequent promotion

MEAT & LIVESTOCK ALUSTRALIA




LATEST 12WK PERFORMANCE UPDATE

i O

Total Purchase Total Purchase

®

Trips per

Penetration Household Vol/Trip Price/KG Volume Value
H (vs LY)
(-0.2pts vs LY) (+2.2% vs LY) (vs LY) $16.68/KG (vs LY) (vs LY)
H (vs LY)
(-0.5pts vs LY) (+1.6% vs LY) (vs LY) S15.55/KG (vs LY) (vs LY)
Gains from core | Frequency of trips : : Price declines Households Greater
: Shopping bigger & : : .
HEADLINE buyers not enough | growing ahead of easing from less consuming more affordability
more often . .
to offset losses. category price promotion beef & lamb for beef & lamb
Commentary
» Beef penetration gains |+ Households * Households continue |+ Price deflation for « Strong purchase « Beef’s positive value
from young families, purchasing more to buy greater Lamb slowing, but volume (KG) growth growth ahead of total
independent singles & frequently per volumes per trip still at its lowest price across Beef & Lamb fresh meat growth of
established couples household for beef  Shift towards greater since 2019 with red meat winning 1.7%. Purchase $
but not enough to and lamb at-nome consumption |+ Price change is also In volume share value growth for Beef
offset loss much lower than total performance vs total & Lamb behind
« Lamb gain buyers fresh meat fresh meat growing
amongst households +4.7% vs LY
ml a without young kids
MEAT & LIVESTOCK ALISTRALIA




FY25 BRAND CAMPAIGNS

LAMB

NEW BEEF

BEEF MIDWEEK MEALS

Recruiting the future base of Australian
consumers by building relevance with
younger consumers

Drive mass reach and consideration for
Lamb by strengthening its ties to
Australian culture

YOU’RE
THINKING

NEW BEEF CAMPAIGN

Build superiority by inspiring Australians
to choose Beef as their #1 choice when
they want the best protein

BEEF MIDWEEK MEALS

Defend the mid-week by strengthening
consideration of Beef in Australia’s
weekly meal repertoire




SPRING LAMB CAMPAIGN OVERVIEW
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Maiority of regularfirequent But FY24 saw positive brand We need to directly engage While keeping Lamb top of
Lanj'-lb bz erssgtill skew?:ld - growth from younger <35s to make Lamb meaningful mind for those who already
| ¥e | - segments + appealing for a younger buyer love us and buy us
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SPRING LAMB CAMPAIGN NOW LIVE

Lamb?

The Ultimate
Social Device



https://mlaus.sharepoint.com/:f:/r/sites/DomesticMarket/BusinessDev/Industry/DOMESTIC%20MARKET%20UPDATE/QUARTERLY%20INSIGHTS%20PACK%20-%20%20SPRING/RETAIL%20ASSET%20PACK/BRAND%20CAMPAIGNS/LAMB%20CAMPAIGN%20ASSETS?csf=1&web=1&e=qXmTUv
https://youtu.be/31BBh7tjpJo

SPRING LAMB out-of-home:

Skyscraper style billboards appearing close to stores

Lamb? Lamb? Lamb? Lamb?
The Ultimate BBQ Supports Tooth Enabled
Social Device Compatlble Group Chats The Uttimate Social Device

Share Share Share Share
the the the the
Lamb Lamb Lamb Lamb

MEAT & LIVESTOCK AUSTRALIA



Lamb?

The Ulti
LAMB CAMPAIGN Socicl Dovie

ASSETS

NEW SPRING LAMB ASSETS FOR YOUR
PROMOTIONAL ACTIVITIES

We have the hero visual for the new spring lamb campaign. Use this on

your socials or digital communications or share them with your customers
to use.



https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/ACZO6FVM7Ion19zO9JOv_cE/FOOD%20SERVICE%20ASSET%20PACK_SPRING/BRAND%20CAMPAIGNS?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/ACZO6FVM7Ion19zO9JOv_cE/FOOD%20SERVICE%20ASSET%20PACK_SPRING/BRAND%20CAMPAIGNS?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1

BEEF CAMPAIGN
ASSETS L — . > e

SUPPORT YOUR PROMOTIONAL ACTIVITIES

We have developed a suite of shareable assets for you to use in your
business. Here you will find short recipe videos and inspiring meal solution
visuals. Use them on your socials or digital communications or share them
with your customers to use.
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DINNER? SALAD?
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https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/ACZO6FVM7Ion19zO9JOv_cE/FOOD%20SERVICE%20ASSET%20PACK_SPRING/BRAND%20CAMPAIGNS?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/ACZO6FVM7Ion19zO9JOv_cE/FOOD%20SERVICE%20ASSET%20PACK_SPRING/BRAND%20CAMPAIGNS?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/ACZO6FVM7Ion19zO9JOv_cE/FOOD%20SERVICE%20ASSET%20PACK_SPRING/BRAND%20CAMPAIGNS?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1
https://www.youtube.com/watch?v=hSc9mA-RzfM
https://www.youtube.com/watch?v=hSc9mA-RzfM
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/ACZO6FVM7Ion19zO9JOv_cE/FOOD%20SERVICE%20ASSET%20PACK_SPRING/BRAND%20CAMPAIGNS?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/ACZO6FVM7Ion19zO9JOv_cE/FOOD%20SERVICE%20ASSET%20PACK_SPRING/BRAND%20CAMPAIGNS?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/ACZO6FVM7Ion19zO9JOv_cE/FOOD%20SERVICE%20ASSET%20PACK_SPRING/BRAND%20CAMPAIGNS?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1
https://www.youtube.com/watch?v=yh8LIMLM3HY&list=PLaDsX0Au8tvM2xeVBWIGkYyyRr5iSv8XO&index=31
https://www.youtube.com/watch?v=0bO13JgpjVw&list=PLaDsX0Au8tvM2xeVBWIGkYyyRr5iSv8XO&index=28
https://www.youtube.com/watch?v=TauWwfVNYzs&list=PLaDsX0Au8tvM2xeVBWIGkYyyRr5iSv8XO&index=29
https://www.youtube.com/watch?v=TauWwfVNYzs&list=PLaDsX0Au8tvM2xeVBWIGkYyyRr5iSv8XO&index=29
https://www.youtube.com/watch?v=0bO13JgpjVw&list=PLaDsX0Au8tvM2xeVBWIGkYyyRr5iSv8XO&index=28
https://www.youtube.com/watch?v=0bO13JgpjVw&list=PLaDsX0Au8tvM2xeVBWIGkYyyRr5iSv8XO&index=28
https://www.youtube.com/watch?v=yh8LIMLM3HY&list=PLaDsX0Au8tvM2xeVBWIGkYyyRr5iSv8XO&index=31
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/ACZO6FVM7Ion19zO9JOv_cE/FOOD%20SERVICE%20ASSET%20PACK_SPRING/BRAND%20CAMPAIGNS?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1

LAMB
Recipe
Inspiration

LAMB CUTS IN FOCUS:
LAMB SHOULDER, LAMB LEG, CUTLETS, CHOPS,

RUMP AND DICED LAMB

Inspiring recipes and still images to share on socials or with customers.
Click on the images below to access the recipe and click on the active
yellow button for high resolution still images.

*mia
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https://www.dropbox.com/scl/fo/xkq0sytxceil5ml83yqqp/ACHPjPZPBeRss9LJYOQLFbo?rlkey=71z7x2ynz1h252kq7fairbtm9&dl=0
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/AGHVd4up0BmgN5ondyXF7Es/FOOD%20SERVICE%20ASSET%20PACK_SPRING/RECIPE%20INSPIRATION?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1
https://www.australianlamb.com.au/recipes/honey-and-chipotle-lamb-loin-chops/
https://www.australianlamb.com.au/recipes/lamb-snack-pack/
https://www.australianlamb.com.au/recipes/smokey-moroccan-lamb-stir-fry/
https://www.australianlamb.com.au/recipes/satay-lamb-stir-fry/
https://www.australianlamb.com.au/recipes/braised-lamb-and-white-beans-with-crunchy-crumbs-and-aioli/
https://www.australianlamb.com.au/recipes/greek-lamb-and-feta-tacos/
https://www.australianlamb.com.au/recipes/thai-glazed-lamb-loin-chops-with-sweetcorn-slaw/
https://www.australianlamb.com.au/recipes/tikka-masala-lamb-kebabs/

BEEF
Recipe
Inspiration

BEEF CUTS IN FOCUS:
RUMP, SIRLOIN AND MINCE

Inspiring recipes and still images to share on socials or with customers.
Click on the images below to access the recipe and click on the active
yellow button for high resolution still images.

*ia
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https://www.dropbox.com/scl/fo/xkq0sytxceil5ml83yqqp/ACHPjPZPBeRss9LJYOQLFbo?rlkey=71z7x2ynz1h252kq7fairbtm9&dl=0
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/AGHVd4up0BmgN5ondyXF7Es/FOOD%20SERVICE%20ASSET%20PACK_SPRING/RECIPE%20INSPIRATION?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1
https://www.australianbeef.com.au/recipes/bistecca-alla-florentina-radicchio--pear-salad/
https://www.australianbeef.com.au/recipes/grilled-sirloin-quinoa-and-pistachio-salad/
https://www.australianbeef.com.au/recipes/argentinian-spiced-sirloin/
https://www.australianbeef.com.au/recipes/beef-carpaccio-style-salad/
https://www.australianbeef.com.au/recipes/beef-veggie-and-soba-noodle-stir-fry/
https://www.australianbeef.com.au/recipes/tangy-parsley-and-lemon-beef-fattoush-salad/
https://www.australianbeef.com.au/recipes/the-classic-steak-sandwich/
https://www.australianbeef.com.au/recipes/classic-beef-burger/

RARE MEDIUM

THE RED MEAT EXPERTS

SEASONAL EMAGAZINE

' Welcome to Issue 27 where it’s all about thinking big — and how that
concept comes to life in a variety of ways. Whatever your perception of
thinking big — we hope you find inspiration in this big issue! Click on the
below link to view our latest E-mag.

*mia
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https://raremediummag.com/issue/27-think-big/#27-editors-letter
https://raremediummag.com/issue/27-think-big/#27-editors-letter

Myffy Rigby shows us what’'s good in various hoods — discovering the best local eats and treats across the country.
This month, Myfty explores Victoria Street in Richmond VIC which is rich in bistros, wine bars, Viethamese
restaurants and even a sandwich shop that’ll blow your mind. Check out the video below to see how these places
are offering up creative dishes to inspire the next generation of value-added items or cuts for shoppers.

*ia
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https://www.youtube.com/watch?v=D-smIJ7SRNY
https://www.youtube.com/watch?v=D-smIJ7SRNY

AUSTRALIAN COMMUNITY
SENTIMENT RESEARCH 2024

1. Health and nutrition are the key drivers for increasing
consumption of red meat.

2. Cost is by far the main reason for consumers to reduce
their consumption of red meat.

3. Trust in red meat producers remains high, but trust to
care for the environment is not as strong, especially for
younger and female audiences.

4. Farmers are amongst the most trusted professions in
Australia.

MEAT & LIVESTOCK ALUSTRALIA


https://www.mla.com.au/globalassets/mla-corporate/marketing-beef-and-lamb/documents/mla-consumer-sentiment-research-2024---website.pdf

MAKE EVERY
BITE COUNT

INFOGRAPHICS, ANIMATIONS AND VIDEOS FOR
YOU TO SHARE

Use these assets to curate and share tips to help your audiences
enjoy balanced meals with no food waste. This quarter we show

different ways to prepare and serve lean beef mince and lamb to
create meals that are nutritious, affordable and delicious.

*mia

MEAT B LIVESTOLK ALSTRALLS

Beef Mince is easy, versatile
and a source of 12 essential
nutrients.

Here's 4 meals to
try with lean mince

#mebctips

#mebctips



https://mlaus.sharepoint.com/:f:/r/sites/DomesticMarket/BusinessDev/Industry/DOMESTIC%20MARKET%20UPDATE/QUARTERLY%20INSIGHTS%20PACK%20-%20%20SPRING/RETAIL%20ASSET%20PACK/MAKE%20EVERY%20BITE%20COUNT?csf=1&web=1&e=ayutHb
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/AIewkco_ugGh1zLJ72AeiD0/FOOD%20SERVICE%20ASSET%20PACK_SPRING/MAKE%20EVERY%20BITE%20COUNT?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/AIewkco_ugGh1zLJ72AeiD0/FOOD%20SERVICE%20ASSET%20PACK_SPRING/MAKE%20EVERY%20BITE%20COUNT?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/AIewkco_ugGh1zLJ72AeiD0/FOOD%20SERVICE%20ASSET%20PACK_SPRING/MAKE%20EVERY%20BITE%20COUNT?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/AIewkco_ugGh1zLJ72AeiD0/FOOD%20SERVICE%20ASSET%20PACK_SPRING/MAKE%20EVERY%20BITE%20COUNT?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/AIewkco_ugGh1zLJ72AeiD0/FOOD%20SERVICE%20ASSET%20PACK_SPRING/MAKE%20EVERY%20BITE%20COUNT?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/AIewkco_ugGh1zLJ72AeiD0/FOOD%20SERVICE%20ASSET%20PACK_SPRING/MAKE%20EVERY%20BITE%20COUNT?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1
https://www.dropbox.com/scl/fo/mna8e1ckljakfodcu3lux/AIewkco_ugGh1zLJ72AeiD0/FOOD%20SERVICE%20ASSET%20PACK_SPRING/MAKE%20EVERY%20BITE%20COUNT?dl=0&rlkey=3vqgjyyrf0lnowru063f99dv3&subfolder_nav_tracking=1

MEAT & LIVESTOCK AUSTRALIA

1. General Care has been taken to ensure the accuracy of the information contained in this publication. However, MLA, MDC and
ISC (“MLA Group”) do not accept responsibility for the accuracy, currency or completeness of the information or opinions
contained in this publication. This publication is intended to provide general information only. It has been prepared without taking
into account your specific circumstances, objectives, or needs. Any forward-looking statements made within this publication are
not guarantees of future performance or results, and performance or results may vary from those expressed in, or implied by, any
forward-looking statements. No representation, warranty or other assurance is given as to the fairness, accuracy, completeness,
likelihood of achievement or reasonableness of forward-looking statements or related assumptions contained in the publication.
You should make your own enquiries before making decisions concerning your interests. Your use of, or reliance on, any content is
entirely at your own risk and the MLA Group accepts no liability for any losses or damages incurred by you as a result of that use

or reliance.

2. Third party information contained in this publication is obtained from a variety of third-party sources. While MLA, MDC and ISC
(“MLA Group”) have attempted to ensure that this information has been obtained from reliable sources, we are not responsible
for its accuracy, currency, or completeness. It has been prepared without taking into account your specific circumstances,
objectives, or needs. You should make your own enquiries before making decisions concerning your interests. Your use of, or
reliance on, any content is entirely at your own risk and the MLA Group accepts no liability for any losses or damages incurred by

you as a result of that use or reliance.
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