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MLA disclaimer

All information contained within this presentation and supplied in connection with it, including any oral commentary and answers to questions,
is supplied to recipients for information purposes only. No representation, warranty or other assurance is made as to the currency, fairness,
accuracy or completeness of the information contained within this presentation or supplied in connection with it. The information contained
within this presentation is in summary form only and is not, and does not purport to be, comprehensive or contain all information that any
recipient may require or consider material.

Although all care has been taken in preparing this presentation, viewers of this presentation should not alter their position, or refrain from doing
so, relying on this presentation, and should seek independent advice for their own situation. Any forward-looking statements made within this
publication are not guarantees of future performance or results, and performance or results may vary from those expressed in, or implied by,
any forward-looking statements. No representation, warranty or other assurance is given as to the fairness, accuracy, completeness, likelihood
of achievement or reasonableness of forward-looking statements or related assumptions contained in the publication. Your use of, or reliance

on, any content is entirely at your own risk and MLA, MDC and ISC (“MLA Group”) accept no liability for any losses or damages incurred by you
as a result of that use or reliance.

The views or judgements expressed within this presentation are those of the author and not the MLA Group. These views and judgements do
not reflect the views and judgments of the MLA Group, its employees or agents.

Full terms can be found here: MLA Terms of Use. You may not copy, republish, download, transmit, communicate, or otherwise use this content
in any way without the prior written consent of Meat & Livestock Australia Limited ABN 39 081 678 364. Any such enquiries should be directed
to info@mla.com.au, or the Content Manager, PO Box 1961, North Sydney, NSW 2059.

© MAY 2025 MEAT & LIVESTOCK AUSTRALIA LIMITED ABN 39 081 678 364. ALL RIGHTS ARE EXPRESSLY RESERVED. REQUESTS FOR mla
FURTHER AUTHORISATION SHOULD BE DIRECTED TO INFO@MLA.COM.AU MEAT & LIVESTOCK AUSTRALIA
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Source: 2024 MLA research into consumer purchase decision drivers for imported red meat in South-East Asia, - BEEFRLAMB
conducted under the DAFF grant “Building Trust in Australian Agricultural Traceability and Credentials in Southeast Asia”



MVLA research introduction
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MLA secured a grant @ Objective: To promote Australian red meat
from DAFF and the

Australian
government for % Coverage: 7 countries, including Philippines,

traceability and credentials in Southeast Asia

\?_’?fq 4 X focus groups with purchasers of imported

building trust in
Australian
Agricultural
traceability and
credentials

red meat

Outcome: Enhance market access, premium
pricing, and regional capability.
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Source: 2024 MLA research into consumer purchase decision drivers for imported red meat in South-East Asia, v
conducted under the DAFF grant “Building Trust in Australian Agricultural Traceability and Credentials in Southeast Asia”




Quality and Country of origin are
top considerations for Philippines
consumers when considering the
price of beef. These attributes play
a part in the type of dish and the
cooking method.

\

“Para sa akin, basta maganda ang
quality ng mats, kahit saan pa ya, okay na
sa akin” “For me as long as the meat is
good quality, regardless of the country, |

am okay!”. (Older, Manila)
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Source: 2024 MLA research into consumer purchase decision drivers for imported red meat in South-East Asia, - BEEFRLAMB
conducted under the DAFF grant “Building Trust in Australian Agricultural Traceability and Credentials in Southeast Asia”



Trust in Country-of-origin is closely linked to countries with <
higher availability and positive personal experience
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~ Source: 2024 MLA research into consumer purchase decision drivers for imported red meat in South-East Asia,
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conducted under the DAFF grant “Building Trust in Australian Agricultural Traceability and Credentials in Southeast Asia”



Confidence in Filipino consumers’ red meat decision-making

depends on Trust in the product’s source.
Trust assures the Quality of the meat

Indicators of Trust: Consumer benefits:

» Peace of mind
» Retailer reputation

> Country reputation > Quality

> Positive experience » Value for money

» Assurance of being safe
(non harmful) for the

. "As long as trusted ang source mo, kung saan mo sila binili, alam mo na .
| quality yung meat na mabibili mo”/ "As long as | bought it from a trusted fami Iy

source, | know the meat | will buy is good quality already" (Older, Manila)

AUSSIE
Source: 2024 MLA research into consumer purchase decision drivers for imported red meat in South-East Asia, - BEEFRLAMB
conducted under the DAFF grant “Building Trust in Australian Agricultural Traceability and Credentials in Southeast Asia”




Tracea bility is more appreciated by younger Filippinos who

have stronger support for animal welfare, while the majority
place their trust in the retailer

Transparency of verifiable information across the supply chain

\/Transparency

Traceability Trust

stolclelcle

\/Commitment

\/Ethical standards

" appreciate the effort kasi parang gusto nila sabihin na okay talaga sila, may system silch

pero baka hindi na kailangan pakita lahat, llike yung sa first lang where the cows are tapos
integrity of their packing sustem, the in between Hindina”/ "I appreciate the effort
because they really want to win your trust because they have a system. But
maybe you do not need to show it all, like just show that the cows are well
taken cared of, the cooling and packing are done correctly, that is okay, not

(Older, Manila)

too much about other things — that amount of information is too much!”

—

k Source: 2024 MLA research into consumer purchase decision drivers for imported red meat in South-East Asia,
conducted under the DAFF grant “Building Trust in Australian Agricultural Traceability and Credentials in Southeast Asia”

ﬂSa akin, hindi na yan kailangan kasi ang dami ko ng iniisip.. As long as
trusted naman yung pinagbilhan ko... okay na yun.. Okay lang siya na
information pero kahit wala na”/ “For me, | don’t need that.. |

have so many things to think about already, as long as | am
buying it from a trusted source, that’s enough, this is only a

nice information to have.. But | can live without it"
\(Older, Manila)
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Australian beef directly competes with the highest-ranked countrie
with much higher awareness and availability. Australia is considered

the “affordable premium” beef.
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‘ "For me, as long as it is from Australia, | know it is good quality, it’s grass-fed,
\ - the beef tastes sweeter, it's leaner, my experience is good!” (Older, Manila)

~| Source: 2024 MLA research into consumer purchase decision drivers for imported red meat in South-East Asia,

conducted under the DAFF grant “Building Trust in Australian Agricultural Traceability and Credentials in Southeast Asia”
*Japanese wagyu is considered an aspirational luxury niche product consumed on very special occasions
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Filippino consumer’s imported Beef ranking — Top 3 Factors

Nz
Aussie beef is...

AU beef is leaner and sweeter when
cooked

Believed to rank 2nd or 3rd for most in
quality, as US and Japanese beef enjoy
higher awareness

AU is trusted as it is always available in
the market and familiar as a quality
product

AU is perceived to take care of animals
well

AU is perceived to take care of their
animals well, with their massive land area,

it is also top-of-mind when it comes to
WELFARE I | organic, grass-fed cows

AUSSIE
BEEF&LAMB



Lamb is consumed more often in
specialty restaurants. For home

consumption, Filipinos use similar
attributes to purchase beef due to their
limited familiarity with this protein.

Country of Origin perceptions are
limited due to low familiarity with
lamb
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Source: 2024 MLA research into consumer purchase decision drivers for imported red meat in South-East Asia, - BEEFRLAMB
conducted under the DAFF grant “Building Trust in Australian Agricultural Traceability and Credentials in Southeast Asia”

"Basta okay ang quality, okay na ako dun.. Hindi ko rin alam paano i-assess ang
lamb, | check it like beef lang. Ang problem sa lamb, availability kaya pag meron
at okay ang price at quality, bumibili ako” "As long as the quality is good, that’s
okay already! I honestly do not know how to evaluate lamb — I check it similarly
- to how | check beef. The problem with lamb is availability... so when | see a
product and the price and quality are okay, | buy it!” (Younger, Manila)




For more information:

Valeska Valeska Emiliano Diaz

MLA, Regional Manager Southern Asia MLA, Market Insight Analyst South-East Asia
Email: vvaleska@mla.com.au Email: ediaz@mla.com.au

For more resources:

21 . — 8 ——
: Aussie Meat AUSSIE

Trade Hub TR}_\\A[I)EEAJUB

-com

South-East Asia Red Meat
Market Snapshots
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are not guarantees of future performance or results, and performance or results may vary from those expressed in, or implied by, any forward-looking statements. No representation,
warranty or other assurance is given as to the fairness, accuracy, completeness, likelihood of achievement or reasonableness of forward-looking statements or related assumptions
contained in the publication. You should make your own enquiries before making decisions concerning your interests. Your use of, or reliance on, any content is entirely at your own
risk and the MLA Group accepts no liability for any losses or damages incurred by you as a result of that use or reliance.
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